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When it launched in 2016,
The Invisible Collection
oftered something new:
access to the coveted
addresses of some of the
world's most notable
interior designers and
architects via an inimitable,
luxury online experience.
‘The company’s founders,
Isabelle Dubern- Mallevays
and Anna Zaoui spoke

to us about how this unigue
concept came to fruition.

The Invisible Collection was =parked
by the love of the French designer,
Poerre Yovanovitch, What is it about
his sesthetic that attracted you?

Poerre 13 the embodiment of harmony,
culture and craftsmanship - the gatding
thureads of our cholcs for the callection.
We loved his desigas and we wanted %o
be able to share thas kind of aesthenc
with a wider audience. His "Papa Bear
Arvscdein” wassos dream ilem ke et of
us and remains 2 firm Gvorte an the sile

You were famously the first to gain
access o the exclusive Rolodexes

of French interior designers, architects
and craftsmen who sgrsed to be on
the website. How did you achieve this?

The designers featared ci The [mvisible
Collection have been In our personal
nctwork for years Wi finst reachald out 1o
them when we Badd the idea for the pro-
ject 1o see i they would be a part of the
sdventuee — passion sl friendship did
1w rest, W remmain abeclule fans of exch
of our brands!

Isabelle, you're a former journsiist
and luxury consultant for brands
like Dior; and Anna, you're on the
Acguisition commiltes and supporter
of the Hayward Gallery, as well as

2 member of the Internationsl
Design Museum Circle, How did your
different backgrounds help lsunch
The Invisible Collection?

When you add kabelles experiznce work
Ing with many anies [like Hubert Le Gall
Tor Thor Home) 1o Anmeds collaborations
with varwous renowned French and ister
natioesd craftsasen, much of the indastry
s coverad. The comliinad hndory equeates
to over 20 years of oxperxnce

Bevond pur diverse backgromnds, we
have Wentical passons for design and
interiors. The art and luxury worlds
often collide. Having the same values
mn life also makes working together
extremely enjoyable!

You have been friends for a long
time. Whiat does your personal
relatioeship bring 1o your warking
relationship?

We share a great love for besuti-
ful cbyects and a similar approach to
operating a business, which is key!
W are alsi hath absananld with cal-

lecting beautiful tables, g
which laspired our latest
propt, Dines en Ville,”

Interior design is often a slow and
meticulous process that requires
tangible, in-person choices.

How do you negotiate these factors
with an e-commerce site where this
is not possible?

Selimg custom-made and bespoke furni-
ture anline was never really dome before
we Sranchod The Invisible Collection. We
krwrw the most important thing was to cre-
ate 2 wnoque framework where the dients’
2sires and noods were taken o sccoust
Ircem art to froh, Wee wark wath desgen-
ers and crafismen to customize colors,
faswics, locquers, materials and dimen
sitms s that every piece is traly unique

and impeccably manufactured. Despric the
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Tact that yomsve ok plivsically in froes of
the nem, we have 3 one-of-2-kand process
for exceptcaally special preces.

Could you explsin how 8 bespoke
creation s carried out by your team?

Our teams are there to help our <l
ents customize a plece from A to Z
The luxury aspect of hopoke design s

w2 by Fliett Barnes "B

csential, la most Cases, nur picces are
custom-made to accommodate all of
the buyer’s needs, which allows for very
dose woek with the artisans oa every lit
the detaal

We guarantee authenticity and qualay,
snxd cach item comex with « cerlificate,
should the recetver wish to cousign it o
action in the fture.

While your showroom s based in
Belgravia, London, you have had
pop-up shops in Paris, Mian,
Milan, London snd New York,
What do each of these oties

reprasent for you, designwise?

Paris remsains the capital of creation.
Londos is very mternational, New York
has 3 Jong-standang taste Sor Luropean
decoratson and craftsmanship. Milan
is Uhe Capital of the lumituee industry,
Each of them has their own senshbilities
and contimzes to inspare us throughoes
e scannns.

Where do you go to hind potential
collaborations?

The vast majoeity of the site’s designers
see scquired through our persanal net-
works. Its a tight-knet famuly! However,

wo olton lind new tadost teough design-
ers who recommend them to us

“Like any other art form, design

is & mirror of its tme”

Which brands/designers do you feel
reflect cur current mament?

Foe us, the names that will ahvays stand the
1t oof tissee weill e the heands and design-
ors with an oco-friendly appeceds: the oo
who priocitize speciel, durable materiaks.
We're proad 10 he woeking with wustainible
dievign beanls sanch as ETEL anidl Mavon
Inrégre foc The Invisible Collecthon.

What particdar peces
or Jesthetics are you secing buyers
searching for now?

We're seeing a lot of peopde loving the
“Diner e Ville™ boacs, the “Asy mimctric
Armchair” by Pierre Yovanovich, Osinna
Viscontl's “Fore Table,” Charles Zana's
“Noosed Stood” and the "Baba Chase” by
Franoelh: Simom. Thea: beaulifel preces
wizh exceptional craftsnsanship will last.
be admired aad be passed down for
peneraliens
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